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Refashion for Good (RfG) Erasmus+ project strives for empowering teenagers with the 4R
(Reduce, Reuse, Recycle and Rethink) philosophy of life through fashion with the double
focus of environmental and social impact. To this end, sets the following objectives:

o To empower teachers with methods and tools to activate themselves and
students towards 4Rs practices in fashion.

e To empower students with competences towards embedding a 4R way of living.

e To nourish RfG ambassadors to trigger change in the community.

The project is lead by New Nordic Youth School (Denmark) in partnership with Stimmuli for
Social Change (Greece), People of 2050 (Denmark), FRAME Foundation (Poland), CESIE
(Italy), Associcid Animaccié (Spain), Intercultural Jr High School of Evosmos (Greece).

RfG is designed around multi-level educational resources divided in Work Packages
(WPs) including:

1. RfG Lesson Plans Package (WP2): Ready-to-use activities for teenage students in
class around the RfG educational model and 4R practices for fashion. The RfG
Lesson Plans Package will offer a concrete methodology for empowering
teenagers with green and social competences.

2. RfG Teachers’ Training Toolbox (WP3): Guides and toolboxes for teachers for their
personal and professional development plus training material around the concepts
of 4Rs, sustainable fashion and fashion stereotypes and misconceptions.

3. RfG Multimedia Hub (WP4): A holistic and digital learning database that will foster
students’ and teachers’ green and inclusive mindset. It includes Good practices
and Inspiration Podcasts which will be co-designed in a way to better promote
students’ engagement and motivation as well as video tutorials for teachers as mini
courses. Existing supporting digital materials from other projects or initiatives will be
also included here.

Here, in the first Result of WP2, you will find an overview of Sustainable Fashion Practices
which will present a collection of competent good practices with double focus on green
skills and social skills development applied in secondary schools, but also in nonformal
educational settings, around partners’ countries and beyond. These will work also as a
repository for inspiration and will be the base to provide for a flexible package with
innovative and updated lesson plans. These practices are coupled with stakeholder
interviews around fashion practices in their work or experience which will also support
teachers and students through the activities of WP2.
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Good practices for fashion outline some indicative practices targeting the general public
but also young people, focusing on different aspects of sustainable fashion. Below you will
find 35 practices from partner countries namely Denmark, Spain, Greece, Italy and
Poland. Also there are more interesting practices at an international level or from
countries beyond the consortium’s.

They are also characterized by the following thematic clusters which will be also examined
throughout the RfG project:

Circularity: Reduce, Swap, Recycled Material, Recover, Reimagine, Reuse
Wellbeing: Being oneself, expressing yourself freely through clothing, inclusivity, beauty
stereotypes, status stereotypes

Market habits: Slow fashion, Resell-Rebuy, Art-fashion/ Creativity

Cultural Diversity: Stereotypes, fashion as expressing ones culture

Education: Initiatives that educate towards rethinking of fashion and raising
awareness

For this collection of practices, we will explore the state of the art in partner countries and
also provide a source of inspiration for school communities.

Denmark

Upcycling: Give a new life to your clothes (Roskilde Festival)
Target Audience: 18-22 years old
Thematic Cluster: Circularity

How can we make slow fashion using fast fashiong The goal
of this workshop was to confinue enjoying what we are
wearing by giving them a second life through
customization.

Website:  https://crossingborders.dk/2022/06/23/crossing-
borders-roskilde-festival-22/

People and the Planet

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254


https://crossingborders.dk/2022/06/23/crossing-borders-roskilde-festival-22/
https://crossingborders.dk/2022/06/23/crossing-borders-roskilde-festival-22/

N

Target Audience: 15-16 years old
Thematic Cluster: Wellbeing

Having SDGs as structure for the workshop and

design thinking as a method, teenagers had to |

empathize and create a list with different polluting
factors, and then invent using their fantasy a solution
for them which should be drawn or visualize - for ex.
a herorobot that swims to collect the garbage in the
ocean. After this, they needed to make a list with all

the skills and knowledge that will be necessary for

developing such a solution. This helped students
understand the importance of education, preparing
for the future and being able to bring solutions to
environmental challenges as well as the importance
of stimulating creativity and using it for problem
solving.

Fashion, Tekstil and Sustainability - Design process based on a problem

Target Audience: 15-16 years old

Thematic Cluster: Enfrepreneurship

Using design thinking and innovation processes to develop ideas for sustainable fashion in
the market and at the same time training youth” competence of creating a textile product
or concept that is made of/or is based on the recycling of discarded clothing and textiles.
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Upcycling. Nazarena en Sepia
Target Audience: General public
Thematic Cluster: Circularity

Upcycling Vintage Sarees to make comfortable clothes,
which then can be sold.

Website: hitps://www.nazarenaensepia.com

BEAUTIFUL REPAIR_Mending in Art and Fashion
Target Audience: Art enthusiasts, international visitors
Thematic Cluster: Creativity, Education

"Beautiful Repair" is an exhibition showcasing the emerging trend of mending in the worlds
of art and fashion. This trend celebrates imperfection and personal history, and combines
chmo’re awareness with creativity, craft, and aesthetic expression. The exhibition features
- works by a variety of artists and
fashion designers, exploring the
! . exchange between these two
creative fields and the role of
fashion in personal and societal
communication. The  exhibition
showcases second-hand materials,
dead stock, and sophisticated
mending techniques to create
stunning experimental creations
that give new life to clothes.

Website:
https://copenhagencontemporary.org/en/beautiful-repair-rmending-in-art-and-fashion/

Textile workshop (sewing, knitting, crochet) in the library
Target Audience: General Public

Thematic Cluster: Creativity, Wellbeing
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Multiple libraries in Copenhagen commune offer access to textile workshops. At these
workshops you can sign up for courses or use the workshop space if you already have
experience. These workshops include sewing, knitting, crochet or weaving. In these
workshops both experienced and beginners work together.

Website: https://bibliotek.kk.dk/vaerkstederne/tekstilvaerksted

Trendsales : Online secondhand stores
Target Audience: General Public
Thematic Cluster: Market Habits

Trendsales is a Danish online platform for seling and buying secondhand clothes. This
platform helps you to discard your unwanted garments in a sustainable way. Buying
second hand clothes made easy. You can easily filter garment types, sizes, colors, and
price to help you find what you desire. Online secondhand markets are also becoming
more popular in other countries as well.

Website: https://trendsales.dk/

Spain

Unié Segones Oportunitats a
Target Group: General Public, migrant women (work and social inclusion)

Thematic Cluster: Market habits, Creativity, Education
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This initiative operates in Badalona, a city
neighbouring Barcelona. It is run by migrant
women, and initially promoted by Yolanda Akpoli
(originally from Togo) who has had a close
relationship with fashion and recycling since she
was a child. Unié Segones Oportunitats is a space
that has been operating for two years, where
women collaborate together and specialize in
collecting, repairing, reconditioning and selling
second-hand clothes and other objects. There is a
shop and two workshops (one for furniture and the
other for clothes) where women are taught to sew,
repair, create garments and print, as well as
provide textile training - especially for women in
precarious socio-economic situations-. Recycling
allows for the creation of unique garments. They L
also provide clothing-mending services on
demand and the women themselves teach others, allowing them to feel more capable
and autonomous. Neighbours, organisations, foundations, etc. provide donations and
Segones Oportunitats manages the recollection of these goods. In addition to offering
clothes and objects at very low prices, sometimes they organise special sales (e.g. at 1
euro).

They also participate in a radio show that aims to make the situation of women in the
neighborhood visible. They promote several social initiatives at neighborhood level such
as fairs, solidarity events, street markets, etc. and are closely linked to both
institutional and citizen initiatives linked to the circular economy, entrepreneurship
and empowerment,
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Website:

www.uniosegonesoportunitats.com

Instagram:
https://www.instagram.com/union.segundamano/2igshid=YmMyMTA2M2Y%3D

El Club de la Moda positiva
Target Group: Children (primary-secondary education), educators
Thematic Cluster: Education, Circularity

Driven by three women, Fiorella and Sonia (fashion designers, with extensive experience
in the industry) and Catalina (with a background in education and projects
implementation) El Club de la Moda positiva was born from the decision, from the need,
for people -starting from early on: children- to understand everything that is involved in the
clothes they wear. The particularity of their approach lies in the fact that they consider it
central to educate from a positive, creative, point of view, emphasizing the need to think
of solutions, instead of burying change under the burden of guilt and defeatist
perspectives. They offer an insider's view of all the activities involved in the clothing market
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(creation, fransport, sale and
destruction of clothing, etc),
as well as its size and
environmental effects.

Based on this knowledge,
they have designed a series
of activities to be carried out
in schools (both at primary
and secondary level):
Travelling Clothes, The Voice
of Clothes, Clothes Swap,
Habits, Heroes or Villains,
among others. These
activities are creative, playful, easy to implement and with very good results. They have
even created a card game about the clothes we usually wear and also deliver workshops
for adults.

Website: hitps://elclubdelamodapositiva.com

Instagram: https://instagram.com/elclubdelamodapositiva2igshid=YmMyMTA2M2Y=

ReVvESStim Textil
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Target Group: Projects and companies in the textile sector. People interested in
undertaking a project within the framework of the social and solidarity economy.

Thematic Cluster: Circularity, Market habits, Creativity, Education

Backed up by Barcelona Activa (Barcelona City Council Local Development Agency
which develops an ambitious employability and entrepreneurship plan), the RevESStim
Textil programme offers different training proposals for initiatives in the sector. On the one
hand, there is the sustainable textile entrepreneurship programme, and on the other hand,
there are specific capsules that are updated every year according to the needs of
initiatives and professionals in the sustainable textile and SSE sector. It contemplates all
types of projects from the idea phase or initial stage in relation to sustainable textiles and
covers all stages from production to sale, manufactures or produced by third parties as
well as services related to the textile business.

Its goals are to guide, help and inform the creators of economically, socially and
environmentally sustainable textile projects, grounded in the current reality and capable
of generating innovation. It offers a step-by-step follow-up of all the important aspects
and processes when starting up and carrying out a viable socio-economic project.

It is structured upon a 3-stage process (conceptualisation, project development and
strategic viability and communication and marketing) that combines training sessions and
group advice with the training team specialising in sustainable textiles from the Fasold
cooperative and masterclasses with leading experts in the field of sustainable textiles from
the Sustainable Fashion Association of Barcelona.

Website: https://empreses.barcelonactiva.cat/es/web/es/revesstim-el-textil-formacio

Instagram: https://instagram.com/barcelonactivagigshid=YmMyMTA2M2Y=

CREADONNES
Target Group: General Public, women (work and social inclusion)
Thematic Cluster: Market habits, Creativity

CREADONNES is an ethical project of Sustainable Fashion based in Barcelona, committed
to social and environmental sustainability in the textile sector. They frain, produce and
research in sustainable fashion. They provide courses and workshops on pattern making
and sewing, lingerie, eco-design, pattern making, scaling and transformations, upcycling
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at the Raval neighbourhood and services of

CREADONE prototipage, rental of machinery, and rent

sl enfrepreneurial space. They also create and
[T B Y T
(L -,_\.'..-_ - ) sell lovely bags and purses.

CREADONNES was born four years ago from
the from a social programme with the goal of generating new social and employment
opportunities for women in vulnerable situations within a framework of inter-cooperation.
The group is committed to innovation in environmental sustainability and circularity in the
textile sector and follows the Sustainable Development Goals 2030.

At present they are moving forward an innovation project aimed at developing a
biomaterial made from river cane for clothing, with biodegradable and/or compostable
properties. This R&D&I project works through cooperation with the Fasold Cooperative, the
Polytechnic University of Catalonia and the UNESCO Chair. They also organise discussions
to find out what is happening in Spain and the world in terms of Biomaterials research.

Website: hitps://creadoness.com

Instagram: @creadonesstextil

Facebook: @creadonesstextil

Be Karme
Target Group: General Public
Thematic Cluster: Circularity, Wellbeing, Market habits, Creativity

A non-urban project autonomously created by Karme Martinez Baiges, which won an
European grant at the STAND-Up! European project, Be Karme- Made in Kdlors developed
a new business model and a new brand working on recovered textile debris.

She is a young, active climate activist, who has devoted more than twelve years to
creatfing and selling artisanal jewellery, clothing and fashion, always with a triple lens:
psychological wellbeing (uniqueness of her designs and the individual who wears it),
hand-making (as social empowerment), and environmental awareness (against the
planned obsolescence and hyper consumption of textile industry). All her projects and
collections are defined by upcycling techniques.

She sells her collections and designs, provides personalised recycling of clothes under
demand and recovers all kinds of materials. She is active and vocal in social and
environmental advocacy -both regionally and internationally, through in-person activities
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and digital media- and makes it a habit of collaborating with local people in all her
processes (from donation of textiles to photo shootings).

More info on BeKarme and Made in Kélors:
https://www.youtube.com/watch2ev=dniTqmXx5270

Website: hitps://empresaysocial.com/be-karme-moda-responsable-y-reciclada/

Instagram: https://www.instagram.com/p/COryDm-Kff7/2utm_medium=copy link

Humana Fundacién Pueblo para Pueblo
Target Group: General Public, Companies (textile transformation and recycling)

Thematic Cluster: Circularity, Market habits, Education

A large project, with 35 years of history,

i, Humana Fundacion Pueblo para
% H U MA N A Pueblo has been promoting

" environmental protection through the
reuse of textiles since 1987 and carries
out infernational development
cooperation programmes in Africa, Latin America and Asia and local support, awareness-
raising and urban agriculture programmes in Spain.

Their vision has to with Improving the living conditions of the most disadvantaged
communities on the Planet and facilitating their economic and social progress and
promoting circular economy and it’s values include solidarity, sustainability and
environmental awareness.

It’s relevance at the national level, as promoter of the circular economy and generator
of green employment has to do with its 48 shops in cities as Barcelona, Madrid, Granada
and Seville, 2 plants for the recycling of texfile waste in I'Ametlla del Valles (Barcelona)
and Leganés (Community of Madrid) and 5,200 containers available in Andalusia,
Asturias, Castilla Ledn, Castilla La Mancha, Catalonia, Valencia, Murcia, Galicia, Madrid,
Balearic Islands, Navarre and La Rioja, which allow for the recovery of some 18.000 tons
of worn clothes which are classified for diverse purposes. Humana also supports a wide
number of environmental and social projects in the global south and locally.

Humana sells second-hand clothes that are changed seasonally, also having vintage-
specialized shops and holding sales of up to 1euro/piece 4 times a year. Their clothes are

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254
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appreciated both by young/trendy publics and by families and by families with economic
limitations. It also encourages people to donate their clothes at the shops.

They have also created awareness-raising activities for schools and offer visits to their

recycling plants.

Website: https://www.humana-spain.org

Instagram: https://instagram.com/humana secondhand esgigshid=YmMyMTA2M2Y=

Greece

Salamander & Second-handy/ Thrift shops

Target Group: General Public

Thematic Cluster: Circularity, Market habits

|

Laie

Second hand shops were first established in
Thessaloniki in 2008. Until then Greek people used to
exchange clothes with relatives and friends, but they
weren't used to buying second hand clothes. Only

_ ~university students were familiar in buying clothes by
. the kilo originated in the US.

At the beginning the customers were poor people or
all those who couldn't afford to spend a lot of money
on clothes. Due to economic crisis more and more
people started buying second hand clothes as they

| could find fine pieces at low cost. Nowadays not only

poor but also everybody that has environmental awareness prefer these shops.

“Doctors, lawyers, people who want to find unique and vintage clothes and all these who
want to save our planet are customers in our shop” said Mr. George Dervisis store manager
in a second-hand shop at Egnatia Street. “Finding what you're looking for will take a little
work — with a good eye and a bit of patience, you'll uncover many treasures”. Joanna
owner of a thrift shop told us that young people prefer thrift shops than fast fashion ones.

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254
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Because the market of the
second-hand and thrift shops is
expanding and due to the
pandemic of Covid-19 they
started developing e-shops as
well.,

So, if you want to save the
planet and if you are looking for |
something special and unique you can visit a second-hand shop. There you will find a
wide selection of vintage, simple or branded men'’s, women's and children’s clothing and
many more.

Website: https://en.nicelocal.gr/thessaloniki/stores/salamander store/

Facebook: hittps://www.facebook.com/thriftstore.gr/

Nikos Glavinas, fashion design
Target Group: General Public
Thematic Cluster: Circularity, Creativity

Nikos Glavinas is a fashion designer
from Thessaloniki, who lives there. He
designs clothes since 1995 and for the
past ten years has focused in clothing
from recycled materials.

For the upcycling or the recycling
project, all types of materials can be
{ Used, even materials from trash such

i ! ‘ as single use plastic wraps, plastic
Cups, plos’rlc spoons, paper in dlfferen’r forms used as paper trays, metal, aluminum cans,
aluminum foil and caps. The materials are either used as found or processed with different
techniques. They can be melted, baked, and/or painted. Along with the soft materials

14
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other types of materials can be used in fashion design. A
floor lamp turns into a woman'’s designer hat. Tapes and
films are the materials for a dress.

His Fashion products are not only art, but they can be
used and can be worn in real life. The fashion design from
recycled materials has many different targets, so that
new identities can be served. The concept of difference
concerns the primary materials, which are the
unnecessary by-products of a consumer society, but also
concerns the fashion creations, theatrical costumes, or
costumes for drug queens. The design of clothes or
accessories may involve other artists, including visual
artists and children can be taught to learn how to reuse
their old clothes. Through this process the children learn
how to think and reuse materials giving them a second
life. Fashion items can be created from materials around us and not just from cloth.

Facebook: https://www.facebook.com/profile.php2id=1000892510298423
Instagram: https://instagram.com/nikosglavinas2igshid=YmMyMTA2M2Y=

Study_Reuse locally
Target Group: Students between the ages of 14 and 15
Thematic Cluster: Circularity

The purpose of the study is to investigate the behavior of the students at the Intercultural
Jr High School of Evosmos regarding the management of the clothes they already have,
the reasons that lead to reuse and the possibility of buying used clothing.

For the needs of the study, the school students completed a questionnaire. The two sexes
partficipated equally and 85% of the student population said they like to go shopping for
clothes, spending up to 100 euros per month. On the reuse and environment axis of the
questionnaire, students believe that reuse is a more environmentally friendly technique
than recycling.

In the reuse and social environment section, 74% of students replied that they give their
clothes they do not use to a family member, 57% donate clothes to charity, while 45%
either exchange clothes with friends or they just give them their clothes. At the same time,
52% are informed and use clothing recycling bins. Students are aware of the financial
motives of reuse and the majority agree that this technique saves money. Although a
large percentage say it is difficult to resist products that have low prices, 42% say they do
not want to pay a lot of money for a new garment. At the same time, 22% of children
reported that they resell clothes and

a corresponding percentage that they buy reused clothes.

Concluding , they investigated the ethical motives of reuse, where a large percentage
believe that clothing should satisfy human needs and not fashion, while 83% believe that
by donating or exchanging clothes we offer happiness and strengthen the feeling of
personal safisfaction.

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254
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Questionnaire: https://docs.google.com/forms/d/e/1FAIPQLSAVEUBUITQh4XLéaoiVTxBo-
KiwuJOOYNTSI_Dng5KCECWaKw/viewform

Recycling and reuse of clothes by the Municipalities
Target Group: General Public
Thematic Cluster: Circularity

There used to be two seasons in fashion, the Spring/Summer collection and the Fall/Winter
collection. But since 2014, the fashion industry has invented 52 "miniseasons" each year,
with new trends emerging almost every week. The goal of "fast fashion" is for consumers to
buy as many clothes as possible in the shortest possible time.

Well-known clothing companies with low-cost clothing are only interested in profit. Their
business model is based on consumers' desire to buy new and cheap clothes but which
are of poor quality. Today, the average European discards 15 kg of clothing per year, of
which 85% goes to landfill. Recycling and reuse are the most sustainable ways of
managing goods that we no longer need or can no longer use. A project of integrated
recycling and management of used clothing and footwear is implemented with
considerable success in various Municipalities throughout Greece by private companies
(East-West Greece, Recycom, Fabric Republic, etc.) that are contracted to the Municipal
Authorities with some compensatory benefits for the Municipalities. Companies have
placed special bins for the collection of old clothes and shoes in various parts of the cities,
easily accessible by citizens. Through this

process, the clothing is collected from the bins and the process of sorting, disinfection,
categorization, and packaging follows. The largest amount of clothes that can be reused
it is promoted in the social grocery stores or in the social structures of the Municipalities
and in various non-profit organizations and institutions. Clothes that cannot be reused are
sent for further reuse and recycling to recycling factories in foreign countries, due to the
lack of a clothing and footwear recycling center in Greece.

.. e - - =] b Do aid?3F S { )
Website: hitp://eastwest-greece.com/en/ ; https://www.recycom.gr/en/main/
Facebook: hitps://www.facebook.com/eastwestgreece/
Instagram: hitps://www.instagram.com/eastwestgreece/2hl=en
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Youth fashion trends in Greece.
Target Group: Young people
Thematic Cluster: Wellbeing

Fashion is a living organism; it is completely influenced by what is happening in society, by
politics, music, cinema, mass media and social networking. But what influences today's
teenagere In the search for their identity, teenagers are influenced by the image
presented on social media such as hauls on Instagram, Tik Tok, YouTube, influencers as
well as peer groups. In fact, their desire to be accepted by a group and belong to it, leads
them to embrace the image of the group and appear different than themselves,
regardless of whether the clothes fit them or if they feel comfortable; everyone wears
them. Thus they gets caught in the gears of fashion, losing their true character and
unigueness.

From a micro-survey conducted on 14
year-old students at the Intercultural High
. School of Evosmos, it was found that the
majority of them, (boys) chose gray sports
Diapolitismiko Gymnasio Evosmou clothes,
blue and black trousers and t-shirts mainly
white. Girls report that they prefer sport
pants and jeans in black and blue colors
and tight t-shirts. All choose comfortable
sports shoes in white or black. Almost all
stated that they visit various digital media
to choose their clothes, and girls are
particularly influenced by their school

environment and Instagram.

Teenagers in recent years support streetwear by choosing brands with loose comfortable
clothes, "genderless/unisex fashion". Everyone can wear what they want, like more flexible
clothing lines, that don't identify them as 'men' or women'. Alongside they make
successfully viral frends through economic second - hand findings.

Poland

Imadeone: Creative jacket recycling workshop, by Anti-fashion Designer: Matylda
Lesnikowska

Target Group: All interested in creativity

Thematic Cluster: Circularity, Market habits

“I think these are the first such workshops in the city ;) my dream to take a creative
approach to potential clothes-junk. I've made maybe 40 or 50 collections solely from
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Ubrania wykonane szydefkiem o roznych wzorach i natural sik. (.. | did
kolorach probably 100 odd activities,
Kurs prowadzi Laura Carmona (Susimiu), Projektantka my ||fe Wenf on |1' Theh |

showed it around the wide
world, sold it, and so on and
so forth. NOW the end!l
saw the mountains  of
discarded clothes, as big as
the Rysy Mountains, in China
all the rivers are dirty colored
rags, and NOW | have
decided ANYMORE, | will not
sew new clothes. | will not
buy a single meter of silk.
There are enough clothes in
the world for all people and
they can be super dressed
for decades to come. | sfill
have a lot of models from
(1] Udostepnij - Dodaj do listy different collections. | will
cut, sew, add and make
different clothes collages, that is total upcycling, old&new, new recycled clothes.
IMADEONE: each thing single, absolutely personalized, only for 1 person and totally
unigue.”
Matylda uses all possible and impossible, unconventional, proprietary techniques to
create pattern and textures, and freats clothing only as a pretext for constant
experimentation with form. She is the author of theatrical and film costumes for Mariusz
Grzegorzek, authorial prints for the company Domenica Benso, and currently, within the
framework of the eco - project IMADEONE, she is also engaged in processing - upcycling
of clothing already produced.

BESTSELLER  <HHISZPANISKI Z NAPISAMI W JEZYKU POLSKIM ) 98% pozytywnych ocen (300) & Liczba uczestnikow: 8730

Prezentacgja Zawartos¢ {3 Spotecznos¢ Projekty

Website: https://lodz.tvp.pl/66604608/warsztaty-z-upcyclingu-w-domu-
przetworcow2fbclid=IwARTKCKgfaqY jraoWwPbPUQxD Dvg dIKmOOVZSvWLz3LAjj5H3R
QP1uUBI

Facebook: hitps://www.facebook.com/MatyldaIMADEONE

RE-ACT Fashion Show tédz_Ethical and ecological fashion
Target Group: designer and fashion project enthusiasts
Thematic Cluster: Market habits

The promotion of ecological and socially responsible fashion has a long tradition in the
city. In 2010, the first RE-ACT fashion show was held in Lodz - the capital of Polish fashion. It
is a companion event to FashionPhilosophy Fashion Week - as an addition to the
"interesting news" series. In 2010, ecology is for fashion, it was something completely new
and different, so everyone was afraid of this fopic, on the other hand it is an ideal topic
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for the media. Over time, ecology has become an important fashion idea and lifestyle
element in the world.

RE-ACT Fashion Show was a unique worldwide project promoting recycled art - art with a
"capital §", as the clothes
presented had virtually nothing
to do with unsightly waste RE-
ACT promotes unique clothes
that use recycled materials.

The community of young
designers working towards eco-
and socially responsible fashion
is still going strong.

As of 2022, a temporary
boutique called Modopolis Pop-
Up Shop has started operating
at  the Ogrodowa Office
building in Lodz, where clothes
and accessories are presented
by designers who create with
eco-friendly materials and respect for the environment. Here, 21 fashion brands holding
Recommendations of Modopolis - the Polish Fashion Forum, a tfrade meeting of designers
and manufacturers organized by the Art Factory in Lodz, who are close to the philosophy
of sustainable, responsible fashion, offer their products.

Website: https://www.ekologia.pl/srodowisko/specjalne/recykling-fair-trade-i-prawa-
zwierzat-w-modzie-mlodzi-projektanci-na-re-act-fashion-show-2010,13413.html

Workshop personalized t-shirts and jeans
Target Group: General Public
Thematic Cluster : Market habits, Creativity

i V. A Workshop implementer Magdalena
: : £ Keskiewicz: “Since 2009, | have been
conducting a series of original
recycling workshops in Cracow. It
started with my cooperation with the
National Museum in Cracow on the
occasion of the exhibition "Always at
hand", for which, together with
students of the School of Artistic
Fashion Design SAPU, where | work, we
made  handbag designs  from
recycled materials. There | led the first

%
workshop on revn‘ollzmg handbags, which later already at SAPU evolved into a workshop
on personalization and reworking not only handbags but also clothes in general. Since
then, | have been conducting similar workshops (including author's alteration of jeans, t-
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shirts, designing jewelry from
leftover fabrics and other
recycled materials, workshops
on designing bags from
patchwork, etc.) regularly on
the occasion of our partner
events and those organized by
the school (Annual: Cracow
Fashion Week and Design
Festival). On a daily basis, as
part of my classes with students,
| also promote responsible, zero
waste  fashion, encouraging
students to design from things
they have in excess, including
very unconventional things. I'm
a fashion designer and journalist
by training, I'm also very
interested in fashion theory, its
social meaning and changes, so pro-environmental actions and promoting responsible
design seem even necessary to mel”

Magdalena Keskiewicz. Graduate of Journalism at the Jagiellonian University. She works
as a stylist for photo shoots for fashion magazines. She gives lectures on issues of the
relationship between fashion and art. She conducts workshops ftitled: DIY/No Waste,
during which participants can learn what to know about responsible fashion and learn
some tricks and tips that will always work. They will also learn what things we should never
getrid of.

Website: hitps.//cracowfashionweek.com/warsztaty-szycie-torby/

Facebook:

https://m.facebook.com/story.phpestory fbid=pfbid020BiF3rhnuRNGmeZuGgXpkzDgFHFY
eBPa4gGyrunG2uciYWPYqJ4SagGbt4TRt6doYI&id=561507720615852

UPLife Fundation
Target Group: General Public
Thematic Cluster: Circularity
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The foundation <« @ o e SRR W NG Y
operates a store of

recycled products and Lﬁ?fe
conducts educational
activities focused on
recycling. The store
sells recycled bags,
totes, wallets, sachets
and accessories and
conducts creative
recycling activities and
enhances
environmental knowledge.

The foundation conducts workshops entitled: UPCYCLING and CREATIVE RECYCLING.
"Upcycling is the processing of waste into objects of new and higher value. Upcycling
benefits not only the environment (less pollution), but also you - no throwing away,
reprocessing, no need to buy. With our help, having fun you will design and make, among
other things: an author's necklace from a t-shirt, a platter from paper wicker, unique office
utensils from cosmetics packaging."

"UpLife Foundation's mission:

e WE PROCESS
banners, PVC tarpaulins, mesh nets - into practical products - bags, cases,
covers for tablets and laptops
post-production waste from plastic, paper, yarn, etc. into unique advertising
products

e WE MAKE YOU AWARE OF
how to make a full-fledged product out of seemingly unnecessary things
how to optimize waste management costs using a closed-loop strategy
how to change your habits to be better for yourself and the planet

e WEINVOLVE
in turning environmental awareness info action (upcycling art workshops,
plant-based cooking workshops)
into preventive health care (slow jogging workouts)."

Website: hitps://uplife.pl/
Facebook: hitps://www.facebook.com/FundacjaUplife

Italy

Venice Fashion Week_ Green Fashion lab -
Target audience: young people 15-26 years old
Thematic Cluster: Market habits
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Venice Fashion Week, a culture and fashion event created by Veneziadavivere,
contributes to the international debate on sustainable fashion, supports young creative
talent, promotes designers and brands, and strives to safeguard the high craftsmanship of
Venice and the Veneto region with events, performances, fashion shows, conferences,
and exhibitions.

Website: https://www.venicefashionweek.com/it/green-fashion-lab-il-futuro-della-moda-
sostenibile-parte-dalla-formazione/

Fashion Sustainability Academy
Target audience: young people 15+
Thematic Cluster: Education

The Fashion Sustainability Academy Italia is an educational institution based in Italy that
focuses on promoting sustainable fashion practices. The academy offers various courses,
workshops, and events to educate fashion industry professionals and students on
sustainable fashion design, production, and marketing. Their goal is to create a more
environmentally and socially responsible fashion industry by educating and inspiring the
next generation of fashion professionals. The Fashion Sustainability Academy Italia is part
of the global non-profit organization, the Sustainable Fashion Academy.

Website: https://www.cikis.studio/it/

Cittadellarte Fashion B.E.S.T. (Better Ethical Sustainable Think-Tank)
Target audience: General Public
Thematic Cluster: Circularity

Fashion B.E.S.T. (Better Ethical Sustainable Think-Tank) is an active laboratory devoted to
promoting sustainability in the textile sector. This initiative is the result of the intersection
between socially responsible art and a fashion industry that is seeking new models of
ethical, responsible, and sustainable development. Through Fashion B.E.S.T., several
companies that manufacture sustainable fabrics, yarns, and accessories have come
together in a platform that also showcases an exhibition open to the public at
Cittadellarte. Additionally, it serves as a reference point for the B.E.S.T. sustainable fashion
designer collective and its community. This collective draws inspiration from Michelangelo
Pistoletto, a sustainability pioneer who encourages different forces to merge, such as
aesthetics and ethics, creation and production, and artistic sensibility and social
engagement. Ultimately, the members of this think-tank aim to inspire, produce, and
disseminate a responsible and circular fashion vision, each contributing from their unique
perspective.

Website: hitps://www.cittadellarte.it/fashionbest/
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Eco-Age
Target audience: General Public
Thematic Cluster: Market habits

Eco-Age is an Italian sustainability consultancy and communications agency that
specializes in promoting sustainable fashion practices. The company was founded in 2008
by Livia Giuggioli Firth, an environmental activist and sustainable fashion advocate. Eco-
Age offers various services to fashion brands, including sustainability strategy
development, supply chain management, and communication and marketing
campaigns. The company also works with organizations, governments, and NGOs to
promote sustainable development and social responsibility. Eco-Age is known for its Green
Carpet Challenge initiative, which promotes sustainable fashion on the red carpet, and
its Brandmark, a tool that assesses the sustainability of fashion brands. Overall, Eco-Age is
a leading voice in the sustainable fashion movement, working to create a more
environmentally and socially responsible fashion industry.

Website: https://eco-age.com/
Instagram: https://www.instagram.com/liviafirth/

National/Regional Practices beyond partner-
countries & International

Portugal

GARBAGS - Lizboa

Target Group: General Public

Thematic Cluster: Circularity

The store sells recycled bags, totes, wallets, sachets and accessories made from used
snack bags (chips, cookies), pet food and even toothbrush tubes. The store also offers
ornaments and jewelry. The products are made with great care and fantasy. It's fun to
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see the packaging of your favorite chips as the main material used to make the bag. The
idea of the store encourages innovative use of plastic and everyday packaging.

CEO of Garbags Store, Ténia Anselmo: "Garbags is an idea that slowly developed over
time, based on a strong desire to make a difference in the world of recycling and business.

WE PRODUCE WITH LOCAL WASTE

The packages we collect daily

s e NEIGHBOURS ARE OUR FRIENDS

many publicity banners we gather
when the summer season Our neighbours are a very
in Portugal active community who exchange
is over. their used packages for free gifts
through our benefit
system

SUSTAINABLE DESIGN 0 WE BELIEVE IN CHANGE
O | 100% UPCYCLED
Our products save hundreds of n HANBMADE Our office, shops and production
kilograms of CO2 emissions since [¥a teams are built by people who
they are cleverly designed to save as believe in making the World
o abetter place everyday.
we understand that a design m We know it's possible,
doesn't bring any benefit to 5o we make it
the World, we focus on the \D happen!
GIFT SHOP

INCLUSIVE POLICY

From 2019, we employ a team of
23 inmates from a local prison, Throughout our process.

giving these ladies the chance of we choose to work with local
finding a daily purpose and an businesses and the most
opportunity to transform ecological supplies for our
themselves, products.

To solve a problem, you first have to admit that you have one - In Portugal, only 20% of all
waste produced is recycled. | wanted to turn this problem into a business opportunity.
Since 2011, we have grown tremendously, making an impact and creating a sense of
community and partnership in the neighborhood, and globally, as our products reach all
corners of the world. Literally!These have been the best years of my life. I've grown and
learned a lot, met great people along the way, but most of all because Garbags is making
such a positive impact on the world, and | know there are still many more years ahead of
me!"

Garbags products are made from materials that were originally used to hold coffee, pet
food, milk, potato chips and others strong and durable enough to be turned into fashion
items.

An ecological look full of creativity and respect for Nature.

Website: https://www.garbags.com/pages/mission

Finland

Children and young people practice circular economy in schools in Riihimaki
Target Group: Primary-Secondary School students
Thematic Cluster: Circularity

The circular economy is one of the city's key projects, and since 2019, every school in the
municipality of Riihim&ki has had a person responsible for circular economy issues. Circular
economy curricula have also been developed for primary and secondary schools.
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Website: https://www.materiaalitkiertoon.fi/en-
US/Current/News/Regional_news/Children_and_young_people_practise_circu(63368)

Ireland

Embracing cultural diversity in the classroom. Building an intercultural school'’s
programme

Target Group: Primary-Secondary School students- continuous education
Thematic Cluster: Cultural Diversity

A key function of the Chester Beatty Learning and Education Department is to support
formal education in Ireland. It recognises the changing curricula in Irish primary and post-
primary schools, as well as the presence of cultural diversity in the classroom. The new
school's programme includes:

- Online Collection-based learning resources, with special focus on art and design

for the Junior Cycle and Leaving Certificate.

- On-site educational visits, facilitated by volunteer guides, utilising creative and

critical thinking skills.

- Continuous professional development for primary and post-primary teachers and
educators.

- Online Collection-based learning resources for language support, science,

technology, engineering, art and maths (STEAM), and world faiths.

Website:
https://www.creativeireland.gov.ie/app/uploads/2021/02/Chester_Beatty_RD_Intercultur
al_Schools_Project_Report.pdf

Norway

Uniformity Without Uniforms: Dressing School Children in Norway
Target Audience: primary-secondary schools of transition (immigrants)

Thematic Cluster: Circularity, Cultural Diversity, Wellbeing

"Discussing clothes and the importance of appearance for integration in
Norwegian schools. Does the current way of regulating children's clothes in school
contribute to promoting or preventing immigrant infegration?

To answer this, analysis of formal regulations and dress rules for Norwegian schools
has been done, teacher in a transitional group has been interviewed and
analyzed with clothes often mentioned as examples and where many of the
families are immigrants. Relating clothing consumption to a field we know more
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about, food. Both are consumption fields everyone partakes in and which in
different ways also affect school life. "

Website: https://www.idunn.no/doi/10.18261/9788215031699-2019-03#sec-3

INTERNATIONAL

Reset the Trend

Target Audience: General Public EU

Thematic Cluster: Circularity, Market Habits, Education

EU campaign to help raise awareness across Europe about sustainable fashion. It's time
to spread the word about what we can do to green the textiles sector. It's fime to ReSet
the Trend!

Website: https://environment.ec.europa.eu/topics/circular-economy/reset-trend en

Fashion Revolution_ ASK A BRAND #WHOMADEMYCLOTHES?
Target Audience: 14+ years old
Thematic Cluster: Education

Students call for greater transparency in the fashion supply chain, by showing their clothes
label and asking brands #whomademyclothes?
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Website: https://www.fashionrevolution.org/wp-

content/uploads/2021/07/TakeASelfieAndSendliToTheBrand 2017.pdf

Fashion Revolution
Target Audience: 6-10 years old

Thematic Cluster: Education
Fashion Revolution’s free educational resource sheets provide simple, fun ways to find out
about sustainable and ethical fashion.

Website: https://www.fashionrevolution.org/about/get-
involved/educator/education/resources/

Good on You
Target Audience: General public
Thematic Cluster: Education

Good On You is a company that provides an online directory and rating system for ethical
and sustainable fashion brands. The company was founded in 2015 and is based in
Australia, but it provides information about fashion brands from all over the world. Good
On You rates brands based on their impact on people, the planet, and animals, and
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provides consumers with information about each brand's policies and practices in these
areas. The aim of the company is to make it easier for consumers to make more ethical
and sustainable choices when it comes to fashion.

Website: https://goodonyou.eco/

Domestika
Target Group: General public
Thematic Cluster: Circularity

Domestika is a fast-growing creative community in the industry, where top experts share
their knowledge and transfer skills through professionally produced online courses.

It all started as a small online forum that quickly grew into a platform for creative
professionals: a place to connect and learn from each other.

Inspired by this dynamic community of professionals, Domestika decided to go further and
produce online courses for anyone interested in exploring their creative potential, learning
new skills and connecting with creatives from around the world with the same interests.
Domestika selects the best teachers and produces all courses in-house to ensure high
quality online learning. Today, the community is home to more than 5 million people with
a passion for learning new disciplines and developing their creativity.

The courses are sold at affordable prices and each time come with videos for learning
practical skills.

Fashion courses include fabric recycling, design, sewing, crochet and many forms of
creative fabric embellishment.

Facebook: https://www.facebook.com/domestika/

Patagonia Worn Wear - Circular X
Target Audience: General Public
Thematic Cluster: Circularity, Market Habits

Patagonia is an outdoor clothing brand headquartered in the United States. In autumn
2015, the company started its Worn Wear program under the motto “Repair is a Radical
Act,” aninitiative started by CEO Rose Marcario. The program aims to explain to customers
the value of preserving clothes by repairing them instead of buying new. Patagonia’s
environmentally friendly campaign aims to counter fast-fashion trends and increasing

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254

28


https://goodonyou.eco/
https://www.facebook.com/domestika/

RN WE4

QP

) RECRAFTED (

WO ®

patagonia
.

PSSy . sa

&

demand for new clothes, by
encouraging quality
standards  that  produce
clothes designed to last.

Website: https://knowledge-
hub.circle-

Iob com/article/37802n=Patagonia-Worn-Wear---Repair-program-for-clothes
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Partners organized and synthesized
information on sustainability practices
POLITICAL SCIENTIST, .~ around partner countries (Denmark, Spain,
COMMUNICATIONS, Greece, Poland, Italy) following «
TEACHERS, DESICNERS, stfructured questionnaire. Interviewees
ENTREPRENEURS, come from different backgrounds giving
this way a mulfi-disciplinary aspect and
perspectives on fashion related to schools
and communities in general.

ART HISTORIAN,
JOURNALIST Interviewees shared ideas, practices, and
suggestions for the launch of the RfG
project to support in their way the
development of the activities for students
but also ways to ameliorate the 4R process for all results of the project.

From the interviews valuable information derived, from practices explained to important
tips for the kick-off of RfG project. Below are stated some of the practices per country
shared by the experts:

Denmark
Upcycling: Give a new life to your clothes in Roskilde Festival

With secondhand clothes, or their own clothes, people 18-22 years old decorated clothes,
making them more modern, attractive, different. Mmany of them chose to decorate their
own clothes that they were wearing already.

Explore the connections between people and planet - workshop in a high school in
Odense

Having SDGs as structure for the workshop and design thinking as a method, teenagers
had to empathize and create a list with different polluting factors, and then invent using
their fantasy a solution for them which should be drawn or visualize for ex. a hero robot
that swims to collect the garbage in the ocean. After this, they needed to make a list with
all the skills and knowledge there will be necessary for such a solution. This will help students
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understand the importance of education preparing for the future and be able to bring
solutions to environmental challenges.

Lifestyle & Design Cluster

https://Idcluster.com/

LD Cluster do many exciting events, talks and everything else, and have, among other
things, an area during Copenhagen Fashion Week where companies that work with
sustainability in one way or another can apply to be allowed to exhibit.

Group target: public at large, Denmark

| tradd med verden

https://itmv.dk/webshop/

Group target: vulnerable / disadvantaged women
Repair your clothes workshops (from January to Nov):

e a workshop with Fashion Revolution for youth for people of all ages: Some of the group
were students, old women.
how to reuse the swimsuits or give different use for different clothes
upcycling through history - historical talk how through different ages upcycling existed
and somehow it got lost for a period while meanwhile people were fixing their clothes
e the importance of having certification in the raw materials that are to be used

Our Shift

https://ourshiftbrand.com/

Their business model is a combination of different ones, that focuses on recycling,
upcycling or reusing. They implement various workshops and activities aimed at raising
awareness about the fashion industry and more specifically about fast fashion. Our Shift is
doing what many other initiatives did before them, but they just take it to the next level.

Their target group are Millenials and GenZ, but many of their customers are women in their
late 50s and 60s that can afford the clothing.
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Related Articles:

Drl: De bceredygtige designere (forskellige artikler) / The sustainable designers - arficle
https://www.dr.dk/nyheder/kultur/tema/de-baeredygtige-designere

2022: https://Idcluster.com/portfolio-item/circular-fashion-days-2022/#1654170383448-
93e4e5f6-6839

2021: https://Idcluster.com/portfolio-item/circular-fashion-days-2022/# 1659529374451 -
7c082f02-ca8b

Spain
Unié Segones Oportunitats

Unid Segones Oportunitats hold street markets every Sunday and every Saturday, for
example the Oveja Negra, the first Sunday of every month (in Marina, Poblenou) and
when they set up the stand, there is a good influx of young people. My grandmother
taught me to recycle, she used to say to me: "what doesn't fit you anymore, we can get
together and we pass it on to your cousins”... But now young people themselves are
gradually becoming more aware, because of the social networks, because they
themselves buy or sell on Wallapop.... and at the same time they give a lot of importance
to recycling. It is true that this year we are planning to start doing something with young
people, with schools. | am president of the AMPA of one of my children's schools... with a
project that is being carried out like yours, we can work together...

In December, we were collecting (toys this fime), and we had a very good reception from
the pupils of the Badalona schools, and they all knew that what they collected would be
donated to vulnerable families...

Greece
SOFFA-Social Fashion Factory

https://www.soffa.gr/#our-mission

Soffa is an educational productive workshop that helps the employment integration and
empowerment of victims of human trafficking, immigrants and refugees while at the same
time aiming at the regeneration of the environment.
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Solidarity for Fashion

https://www.facebook.com/solidarityforfashion/

Voluntary youth group raising awareness on circular and sustainable fashion.
Kookoonari

https://kookoonari.org/en/our-philosophy/

Through nature they see humans. They imagine that man's ecological footprint could
mimic that of the pine tree. So the waste produced by humans could look like pine cones,
and become soll, instead of remaining on the EARTH for years or forever. This is the
perspective that the Koin.S.Ep wants to "plant". Kookoonari (=pine) !

ANKAA

https://www.ankaaproject.org/tailor

ANKAA project intends to strengthen the unemployed community in Athens. They support
vulnerable communities (asylum-seekers, refugees, migrants, people seeking
employment,...) in Athens by offering: Language classes and workshops in Greek, Crafting
Careers Program for tailoring, Employability support, Workshops on upcycling and
handicrafts. Their social business activities offer job opportunities to experienced workers
and/or former ANKAA students. Their products reflect and promote sustainability for the
people, the project and the planet. They use upcycled, local or organic materials and try
to implement the principles of circular economy in all their processes. They offer an ethical
working environment and a fair wage to our makers. Since ANKAA Project started in 2018,
they offer creative workshops and tailoring classes. Until today, their tailoring workshop has
become an important pillar of the project and currently runs courses for 4 different
experience levels. Their tailoring courses are project based and combine theoretical and
practical knowledge.

Furthermore, they created a screen printing lab where students can learn the basic
techniques and where they could create customised designs for our customers.
Additionally, soap making workshops have been held in ANKAA where students created
beautiful soaps out of olive, castor and coconut oil.

FABLE

https://fable-project.eu/training-curriculum/

The FABLE Training Curriculum is designed to give Youth Workers insight and tools to work
with young people on the themes of art-based learning, creative tinkering, and
sustainable fashion. It fries to help with awareness-raising on the issues of fashion industry,
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sustainability issues resulting from it, as well as promote creative pursuits and combining
creativity with learning contents.

Modistra

https://www.facebook.com/modistra.hopemade

Modistra is a Non-Profit Enterprise Trains and Disenfranchises Released Women in the Art
of Sewing. A step of Empowerment, Autonomy & Reintegration.

The income from the sale of handmade products covers the running costs of the Hostel
and ensures daily wages for the working women.

ltaly
"Fruit Week"

During “Fruit Week” students are encouraged to eat fruit during breaks. This activity
promotes a healthy lifestyle and balanced diet, reducing the environmental impact of
packaged and high-carbon-emitting food products. It also encourages the choice of
seasonal and locally sourced fruit, reducing the environmental impact related to
fransportation. These activities reduce the school's environmental impact and promote
awareness and the importance of ecological conservation and sustainable lifestyle
choices among students.

Poland
School Fashion Revolution Ambassador

https://pl.pinterest.com/fashrevglobal/education/2invite_ code=14c8147075ec4fda?fb4
adé544ffb33c&sender=327214866584586989

Students and young people have an extremely important role to play here and now as
key consumers, as well as potential employees in the sector. The School Ambassador or
Ambassadors popularize the idea of ethical fashion throughout the year and organize
their own events (e.g., screenings of a fim about sustainable fashion, fashion shows,
debates) that encourage people to think about issues within the fashion industry. Young
people are encouraged to build a team at their school and in their own community to
create innovative projects based on their skills and interests.
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Games of Clothes (RecyCOOL EduGames)

An international project supported by the Visegrad Fund, implemented by four branches
of Fashion Revolution. In addition to the Slovak branch, which is leading the entire project,
branches from the Czech Republic, Hungary and Poland are involved. The task aims to
develop a set of games used in the educational activities of representatives of
organizations (e.g., schools or community centers), but also other groups of people who
want to expand the knowledge of young people about the challenges of the fashion
industry and its impact on our world. The aim of the project is to raise awareness among
two target groups - educators and young people - and to disseminate the results through
workshops and other animating activities. What is the axis of the project? It is a prepared,
proprietary set of three games that will strengthen the tools that educators or teachers
can use. Animators, educators or educators will be free to adapt the games (various
possible scenarios) to the youth they work with. The games will address the entire value
chain, sensitize different lifestyle habits and punctuate the dark side of the apparel
industry. They are locally produced on wooden MDF to last as long as possible, and the
online version will be easy to print and work on.

Zwolnieni z Teorii

https://www.instagram.com/podajwieszak/

This the first - the first Olympiad in Poland, which consists of the implementation of original
social projects by schoolchildren. Last year, more than 600 young people decided to
dedicate them to topics related to ecology and environmental protection, among them
were many interesting projects dedicated to responsible fashion. A very interesting project
on Instagram was carried out by high school students from the Second High School in
Debica (“Podaj Wieszak”). Participants who take part in the projects gain soft skills, such
as collaboration, critical thinking, and project management, which are essential for their
first job, an NGO, or their own business.

Other initiatives in Poland around sustainable fashion are:

- freeshops (like the aforementioned Po-dzielnia, but also Warsaw's Dzielnia or
Wspdtdzielnik)

- circular boutiques in big cities (the Ubrania do Oddania initiative)

- city bazaars, where you can rent a rack, as well as purchase second-hand items from
others

- https://wroclaw.bazarmiejski.com/
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- Dzielciuch - breslau initiative - freeshop with children's clothes - hitps://dzielciuch.pl/

The interviewees also shared with the RfG team special tips for our educational material
and methodologies. Here are some of the most important key words:

relatable,

less theory -more practice,

visual sustainability in fashion design

checks,
focus on voice not only fit-to-group voice,
lead towards projects

enhance/allow '« identities fo come
in
bring designers in contact with students,
and rethink with fashion
check where and how fashion items manufactured,
unity is strength,
co-creation,

choose ‘your way’  do things,

explaining alternatives not diversity in richness,
reconnect with oneself, and positivity,
the children, resilience, and freedom,

sense of responsibility of choice, team approach,
even groups can make a change,
Fashion is for not us for fashion’, anything around us can be fashion,

give second chances

36
Refashion for Good: 2022-1-DK01-KA220-SCH-000087254


https://dzielciuch.pl/

Refashion for Good: 2022-1-DK01-KA220-SCH-000087254

37



Interviewees Resumes

Denmark
Rosanagela Vertullo, Project Coordinator Crossing Borders

Experienced Event Assistant with experience in the civic & social organization industry. Has
a Master's degree focused in Political Science and Government from The University of
Nottingham.

Nicole Grundfeld, Teacher, Designer, founder of YUZU - a textile workshop

Implementing textile workshops, where everything is handmade. YUZU is deeply inspired
by Japan and specializes in the old Japanese tradition of FUROSHIKI, which is, quite
simply, a square piece of wrapping cloth that, by means of various folding and tying
techniques, can be applied to a myriad of ways.

Nazarena Pelleriti, Designer & Changemaker
https://www.nazarenaensepia.com/

Nazarena is a freelance Fashion & Texfile Designer from Argentina — currently based in
Copenhagen, Denmark and the founder of Nazarena en Sepia. She is working with
vintage fashion and textile waste management.

Her business, Nazarena en Sepia has the following focusses:
-Design for circular change: to empower change
-Dressing is a means of connection and expression

-Learning and teaching each other ways of living.

Barbara Sora, Managing Director OUR SHIFT

https://ourshiftbrand.com/
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Barbora Studied at CBS. She did her
master's in  Sustainable Design. Here
master studies were very much focused on
how to create new designs or business
models that integrate sustainability at their
core. Her studies were also very much
about shifting the mindset of business as
usual, from making a profit to making
more than just a profit.

Our Shift is a collaboration with Milan (he studied fashion design), and they complement
each other. She is the designer, and she takes care of the business side. Milan is a very
passionate environmentalist and his master's thesis was on the fashion industry and how to
avoid waste, more specifically on *'stop burning clothes'’. They build collections/brand
Our Shift, and they wanted to continue with these strong activist messages. Their work is to
upcycle the clothes that would otherwise end up as waste. Give a new life to all the
products. A significant product is at the Roskilde festival where they collect the tents left
behind and turn them into rain jackets.

Greece
Amerissa Giannouli, Project Manager InterAlia

Amerissa Giannouli holds a B.Sc in Economics, specialized in Business Economics and
Finance and a M.Sc in Infernatfional and European Economic Studies, specialized in
European Economic Policy from the Athens University
of Economics and Business. She has worked as a
researcher at the Athens University of Economics and
Business and the International Center for Research
on the Environment and the Economy focusing on
socio-economic valuation methods, sustainable
development and maritime spatial management.
She has co-authored and published academic
research with Cambridge University Press, Edward
Elgar Publishing, Springer, Frontiers and IGI Global.

formal education since 2016. She has created,
coordinated and facilitated a variety of non-formal
activities in Greece and beyond. Amerissa has experience in project writing, project
management and implementation. Research interests include radical political economy,
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political ecology, commons and social participation. She is currently enrolled in the online
master’'s programme on degrowth: Ecology, Economy and Policy offered by the Instfitute
of Environmental Science and Technology (ICTA-UAB) of the Autonomous University of
Barcelona and Research & Degrowth academic association dedicated to research,
training, awareness raising and events organization around degrowth. Her master thesis is
focused on urban participatory spatial planning focused on youth. With her work at Inter
Alia, she aims at critical youth empowerment and socio-ecological tfransformation. She is
the inspirer of STEP Forward project and Youth Pool. She also used to be a member of the
Greek Working Group (2018-2019) for the EU Youth Dialogue.

Nikos Glavinas, Fashion designer

Nikos has been involved in fashion since 1995.
He is a fashion designer and | have worked
for many companies for many years now. He
has taken part in a lot of competitions
abroad and has represented Greece as a
designer. He took part in the Biennale in Turin.
He designs ready-to-wear garments for many
companies and has his own atelier, where he
makes wedding and evening dresses to
order. For the last 10 years he has been
recycling a loft.

Every year he takes part in a refashion show
that takes place in Thessaloniki every
September. For 10 years now he has been
making clothes for this show, called "New
Paralia-New Catwalk". He likes to recycle and to bring back fo life old objects and old
clothes. Moreover, for the last 10 years, he has been making theatrical costumes out of
recycled materials and also costumes and headpieces from recyclable materials for
many foreign drag queens. He enjoys working with paper and a lot with plastic. He uses
techniques like melting many of the plastics, painting, cutting and burning. He also uses
metal... Anything that is junk, he likes to bring it back to a new life.

Spain

Yolanda Akpoli, Unid Segones Oportunitats
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She is African, from Togo, and has lived in Spain for 13
years, in Badalona. She has three children, and since
she was very young, when she was 12 or 13 years old,
she used to go with her friends in the street and they
used to get fabrics and clothes from the craftsmen,
go to her house and start sewing and mending. It was
something she has been doing since she was little and
her mother already had a shop related to recycling in
her country. That's why she also created Segundas
Oportunidades (Second Chances), a place where
women collaborate collectively, they are all migrant
women, and they look for a way to give a second life
to the products, to the clothes.

Fiorella Biancardi, Co-founder of “El Club de la Moda Positiva”

https://elclubdelamodapositiva.com/

Fiorella is a texfile designer by profession: She studied
for five years in Colombia at the Universidad de Los
Andes, and then travelled to "make a living", she
happened to work in fashion in many areas, because
she started as a shop assistant in Benetton and saw the
difference between Colombia, and how people
bought clothes there and how they bought clothes in
Spain: what the habits were. And then she started a
career in design, and from there she worked in various
brands, at first for children, then at Mango, for several
years, then moved on to Reebok and Adidas, where
shel was in charge of the sales department. Obviously
she started as a junior designer and ended up as a
senior designer with more than 15, 16 years in the industry.

At El Club de la Moda Positiva she is one of the founders, a team of three women who
reached a moment in their lives in which they felt the need to unite their profession and
values to fulfill a greater purpose: to promote change in the industry that today is the third
most polluting on the planet. Using education as a change accelerator, they seek to foster
the creation of a great awakening to sustainability for new generations, based on their
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extensive professional experience. They work with the children so that they become future
conscious consumers who encourage the fashion industry to be more sustainable.

Italy

Veronica Valere (Art teacher) - Comprehensive school "Adelaide Cairoli*, Turin

Art studies from high school to master's degree in art history.
Strong passion for art history and applied fine art, various
experiences in the field of painting, including solo and
extemporaneous exhibitions. She is currently an art history
teacher in secondary school, currently working as a support
teacher.

Dominga Ceravolo (Support Teacher) - State Scientific High School "Benedetto Croce",
Palermo

She holds a degree in Political Science
and have worked as a teacher at the
CEPU institute, where she helped
develop and implement educational
programs and projects for students.
During this time, she also served as a
secretary for various European projects,
which gave her valuable experience in
Slominga ceravolo project management and
coordination. In addition to her
academic and professional experience, she has also completed a Master's degree in
Agro-Food Technologies, which has provided her with a solid understanding of the
complex challenges facing the food industry and the opportunities for innovation and
sustainability in this field. Overall, she is committed to use her skills and experience to
promote environmental sustainability and work towards a more sustainable and equitable
future for all.

Poland

Dagmara tacny, Journalist
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https://www.facebook.com/profile.php?2id=1682000867 &sk=photos

She has been a journalist for more than ten years.
For many years she was the ediftor-in-chief of
Avanti24.pl. She wrote for Zwierciadto magazine,
and since 2020 She has been associated with
Ofeminin.pl editorial board. For the past two
years, she has volunteered for the Polish branch
of Fashion Revolution, the largest global activist
movement, whose most important mission is to
educate, popularize a fransparent supply chain
and encourage apparel companies to infroduce
ethical standards and sustainability, currently as a
board member. She is also co-author of the
“Leksykon mody odpowiedzialnej”, a publication
that takes a closer look at the assumptions and
terms associated with sustainable fashion.

Marcelina Géra, by Bike for the climate

Her professional path has little to do with developing
a passion and mission for  promoting
environmentalism and reducing consumerism. Life
experiences related to her daughter's health have
strongly re-evaluated her life and made material
possessions, career pursuits, etc. unimportant fo her.
At the same time, with the birth of her daughter, her
awareness of issues related to the climate crisis
(caused by overproduction) increased, and there
® was concern about her future. She decided, like
other parents in the Parents for the Climate
movement, to speak out about the plight of our planet and promote attitudes that are
close to her heart - respect for nature and a shift in priorities foward intangibles. She
personally runs social media promoting circular economy and sharing economy
https://www.facebook.com/Sharehouse.Polska/
https://www.instagram.com/sharehouse.pl/

She supports the local community in reducing consumerism - she regularly organize so-called
swaps, i.e. non-cash exchanges (most often of clothes, but also of things for children/plants
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and seedlings/various things) in her workplace and on the estate where she
association Heart of Szczepin, helps her with this).

lives (the
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